HAWAII'S
BEST TRAVEL

Helping Visitors Plan Better Hawaii Trips
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An independent media platform reaching visitors
while they’re planning their Hawaii trip

808.465.8385 « HawaiisBestTravel.com « Bryan@HawaiisBestTravel.com




Reach Travelers While They’'re
Planning Their Hawaii Trip

High-intent audience. Real travel decisions.

700,000+ 370,000+

Podcast IG & FB
Downloads Followers
Travelers actively Daily Hawaii trip
planning Hawaii trips planning content

113,000+ 17,000+

Website Views in the Newsletter
Last 90 Days o
Subscribers
High-intent High-intent
search traffic travel
audience
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85% 70% 70% 74%

Completion Families Women U.S.-based

Rate (25-54)
Higher-value,

multi-person trips

: +12%
Primary Canada/Japan
decision-makers

Message is heard,
not skipped

Top-30 U.S. Travel Podcast « Top 1% Worldwide « 4.9% Rating



WHO'S BEHIND HAWAII'S BEST

I'm Bryan Murphy, creator of Hawaii's Best Travel
and host of the Hawaii’'s Best podcast. | help
travelers plan better Hawaii trips through practical
advice, honest recommendations, and a focus on
traveling with aloha.

I'm a Certified Hawaii Destination Expert with the
Hawaii Tourism Authority and a member of the
Hawaii Visitors & Convention Bureau.

I've partnered with and featured organizations
including Hawaiian Airlines, Aulani, Marriott,
RedWeek, Shaka Guide, and the Hawaii Tourism
Authority.
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I'm selective about the brands | work with. If |
wouldn’t recommend something to my own
family, | won't recommend it to my audience.

People come to Hawaii's Best when they're
deciding where to stay, what to do, and which
experiences are actually worth booking.

Podcast with Kamaka Ukulele

Podcast with Leilani's on the Beach

Hawaii's Best Travel Has Been Featured In
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HOW WE CAN WORK TOGETHER

Every partnership starts with a quick conversation about what you're
trying to accomplish. From there, I'll put together a campaign using the
channels that make the most sense.

@ REACH CAMPAIGN

Introduce your brand to travelers while they're deciding
what to do and where to go.

Best for awareness, launches, and seasonal promotions.

CONVERSION CAMPAIGN

Q

Turn traveler interest into action with campaigns built
around a specific offer, experience, or conversion goal.

Best for trackable campaigns using dedicated links,
referral codes, affiliate tracking, or lead generation.

INTEGRATED CAMPAIGN

Combine podcast, email, social, and website content so your
brand appears across multiple stages of the trip-planning
process.

Best for deeper storytelling, repeated exposure, and
measurable results over time.

Every campaign is customized Campaigns are customized based
around the goal, timing, on goals, timing, deliverables, and
and audience. usage rights.




WHAT MAKES THIS DIFFERENT

RIGHT AUDIENCE, RIGHT TIME
People come to Hawaii's Best while they're actively planning a trip. They're deciding
where to stay, what to do, and what to book.

HOST-READ PODCAST CAMPAIGNS

| record every podcast endorsement in my own voice. Campaigns can deliver guaranteed
impressions across the Hawaii's Best catalog, include permanent integrations in relevant
episodes, or combine both.

85% AVERAGE EPISODE COMPLETION
Strong completion reflects an audience that stays engaged with the show.

CONTENT THAT KEEPS WORKING
Evergreen podcast integrations and website content can continue being discovered
months or even years after they're published.

EDITORIAL INTEGRITY

I'm selective about the brands | work with because the recommendation has to make
sense for the audience. Every partnership is filtered through usefulness, accuracy, and
helping visitors travel with aloha.



SELECTED BRANDS § ORGANIZATIONS

Featured through partnerships, podcast interviews, and
editorial collaborations.
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LET’S BUILD THE RIGHT
CAMPAIGN FOR YOUR GOALS

Have something in mind? Send me a message with what you're
working on and what you'd like the campaign to accomplish.

We'll start with a quick conversation and build from there.

GETINTOUCH . @hawaiis.best

O] @hawaiisbestpodcast
Bryan Murphy

@hawaiisbesttravel
bryan@hawaiisbesttravel.com
(808) 4165-8385 | @hawaiisbesttravel

)  hawaiisbesttravel.com
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